INTRODUCTION

All Minnesota Quality Award Recipients, and organizations that have received written notification from the Minnesota Council for Quality of their eligibility to participate in the Minnesota Quality Award process, are entitled to use the Award logo in compliance with the attending guidelines.

To preserve the integrity of the Award process and its participants, specific recognition of the level and year of recognition and/or participation must be included with the use of the logo.  These guidelines are put forth to provide a common identity and distinguish those organizations that have earned the right to use it. Eligible organizations are responsible for implementing these identity guidelines within the scope of their use of the logo.

The strength and success of raising public awareness of the value of the Minnesota Quality Award depends in part on consistent use of the logo itself.  Maintaining the integrity of the logo and using it correctly contribute to building a strong image for the Award process, the participant organizations, as well as Minnesota Council for Quality.

Any questions regarding the logo and its usage should be directed to the Council.


Style Guide
LOGO
The Minnesota Quality Award Logo was first designed and used in the original Minnesota Quality Award, first awarded in 1991. It consists of the words Minnesota and Award in blue, arching above and below the blue circular emblem that contains a contrasting white image of the state of Minnesota. The circular graphic is then “wrapped” by a blue bordered banner spanned by the word Quality in gold. The typeface is Copperplate and the colors have been adopted as official corporate colors by the Minnesota Council for Quality.

The original logo is on an acrylic shield embedded in the Crystal Minnesota Quality Award, an impressive fifteen-inch high trophy in the shape of the state of Minnesota. It is the highest level of recognition given by the Council. All other levels receive an award in which the logo is engraved, but not colored. This history is provided so you may understand the significance of some of the guidelines provided.

LOGO COLORS

Whenever possible, the logo should be produced in its two-color format, using MCQ Gold and MCQ Blue. This is the only two-color combination that may be used. In printing the logo in two colors, careful attention must be paid to the registration or line-up of the graphic elements.

When two-color reproduction of the logo is not possible, it is acceptable to produce the logo in one color, providing it is in black, MCQ Blue or MCQ gold. Or the logo may be reversed out of a solid background color to white. However, the background color must be dark enough to create sufficient contrast. The logo should never be rendered in colors not specified in these guidelines.

In lieu of MCQ Gold and MCQ Blue specified throughout this guide, you may use the following PANTONE Colors, the standards for which are as shown in the current edition of the PANTONE Color Formula Guide 1000.

MCQ Colors

PANTONE Colors

For MCQ Gold

Use PANTONE 873C

For MCQ Blue

Use PANTONE 280C



	LOGO SIZE

For legibility, the logo must not be produced at a size smaller than one inch in width; ¾ inch exception for business cards only.
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The logo must always be surrounded by a generous amount of space without intrusion of other graphic elements. The minimum amount of space (shown below in bordered space) surrounding the logo is equal to at least half the height of the logo size being used. This guideline also applies to placement of the logo in relation to the surface edge.

	
[image: image2.wmf]
	Example:

surrounding space shown here equals half the height of the logo.


UNACCEPTABLE USAGE

Alteration of the logo in any way is not permitted. While an alteration may be appealing for a particular application, identity building and logo recognition can only occur when the logo is used in a consistent manner.

FONTS
The type fonts used in the logo are Copperplate 31AB and Kuenstler Script No. 2 bold. AGaramond has been chosen as a complimentary typeface to the logo fonts.

COPPERPLATE 31 AB

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

KUENSTLER SCRIPT NO. 2 BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
AGARAMOND

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Abcdefghijklmnopqrstuvwxyz
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