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“Is it live,
or is it Memorex?”
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Life on Record



Women buy everything.
Women account for 85% of all consumer purchases.

Including consumer electronics.

61% of women influence household consumer
electronic buying decisions.

i
And the trend’continGies‘to grow.
91% of women 18¥24 nflue-nce consumer electronic

buying demsgas-&.
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How could we refresh our product line
to be relevant to today’s Modern Mom and
her family?



Consumer Panel

In-Depth Workbooks

In-Home Ethnography
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Online Open-Ended Surveys
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Steps In our journey

mem:.:rex

Make it a wePod

r FREE WeTime playlist



Insight-inspired thoughtful features




Here are 10 tips for you to steal...



1. Hand pick your subjects.




2. Find a meaningful way to connect.
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“l just want to get the
earbuds out and bring the
family together.”
~ Kristin



3. Dig below the surface to understand what
purchases he/she really controls.




His Call The Kids’ Call

& iPod
Wii.

Her Call
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For me For him/them For all of us
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5. Seek out his/her pain points.
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Memorex PartyCube
Sound System

Memorex TagAlong
Sound System







Durable, protective rubber casing

Docking design safely cradles
iIPod or iPhone

Memorex PurePlay
Portable Speaker

Memorex Dual
Alarm Clock



/. Faclilitate co-creation.

Design your own product

I After all this time devoled (0 existing electronics in your life, we would like you to have sm‘ne fun. Please design your own
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1. Hand pick your subjects.
2. Find a meaningful way to connect.
3. Dig below the surface to understand what
purchases he/she really controls.
4. Study him/her in her natural environment.
5. Seek out his/her pain points.
6. Keep your eyes open for unmet needs.
/. Facilitate co-creation.
8. Help your team internalize the insights.



Thank You

Jessica Walton

Global Brand Director at Imation

jwalton@imation.com
651-704-4000
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